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Capital Region Farmers Market  - customer survey 
 
The Capital Region Farmers Market at EPIC is a genuine farmers market with over 100 stalls 
offering a diverse range of fresh food and agricultural produce straight from the producer to 
the customer. It is held every Saturday morning at Exhibition Park in Canberra, Watson from 
8 am to 11 am. 
 
All funds generated from the Market are fed back into regional communities and other 
Projects chosen by the Rotary Club of Hall which founded the Market in 2004. 
 
Customer survey 
 
A customer survey was undertaken in August 2009 to gain insights into the customer profile 
of patrons to the farmers market.  The survey was a self completed online survey and 
approximately 550 responses were received to the survey.   
 
From these results additional activities will be planned to build the visitor experience and 
ensure the ongoing success and sustainability of the markets for the Canberra and Region 
community.  
 
 
Farmers market website:  www.farmersmarket.org.au  

 
 
 
 

--------------------------------------------------------------------------------------------------------- 
 
For more information on this Survey and the Capital Region Farmers Markets contact: 
 
Todd Wright - Threesides 

 
m  0419417024 /  e   todd.wright@threesides.com.au  /  w   www.threesides.com.au  
 
 

 
 

http://www.farmersmarket.org.au/
mailto:todd.wright@threesides.com.au
http://www.threesides.com.au/
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Survey results 
 
Weekly visitation 
 
The weekly visitation to the markets ranges from 5500 each week in winter up to 7500 in spring and 
early summer.  This has been determined through Gate count surveys take at timed intervals and is 
averaged to provide the final count. 

 
Age group 
 
Of the respondents, there was a extremely even response rate for those aged 26-35, 36-45 and 46-
55 with a maximum of less than 4% difference.  This shows that all age groups are proportionality 
represented and there fresh produce and the markets experience appeals across different age 
groups. 
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Visitation frequency 
 
Almost half, (48.1%) of the respondents visit the Capital Region Farmers Markets weekly. This 
provides an opportunity to create events and tell these people what is happening each week or each 
fortnight. This may also increase ǇŜƻǇƭŜΩǎ frequency of visit. 
 

 
 
 
The majority of the respondents have been visiting the markets between 1 and 3 years. This 
provides an opportunity to create events and fortnightly updates to ensure they continue to come 
back.  
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Visitor motivation 
 
More than 70% of the respondents rate the quality and shelf life of the products as the most 
important reason as to why they visit the markets. This is followed by the opportunity to buy directly 
from the grower. Comments show that the majority also like the seasonality of the produce.  A guide 
to the markets will provide an insight into exactly who they are buying from and also when is best to 
buy their produce.  
 
Respondents also mentioned that they really enjoy the social aspect of the markets and it is an 
opportunity to have a coffee with friends.  
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Rotary Club of Hall awareness 
 
Only 26.2% of the respondents were not aware that the Capital Region Farmers Market is a not-for-
profit enterprise managed by the Rotary Club of Hall. Have a weekly newsletter put out by the 
Rotary Club of Hall and show examples of community projects that the Farmers Markets have 
contributed to. 
 
 

 
 
 
Spending habits 
 
People go to the markets to spend money with more than 85% of the respondents spend more than 
$36 each time they visit. A live cooking demonstration will show people how to cook something they 
may not have previously thought of thus encouraging them to buy the necessary produce for that 
recipe.  
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Time spent 
 
Visitors to the Capital Region Farmers Markets seem to make a real outing of the experience with 
more than 90% staying more than 30 minutes each visit. Events and demonstrations would 
encourage them to stay and watch, perhaps get a coffee and stay longer.  
 

 
 
 
Visitor satisfaction 
 
The majority of the respondents are satisfied with the range of stall holders/growers and the quality 
of produce on offer, however less than 17% are highly satisfied with the information on the markets. 
Better use of the website, emails and more onsite information /signage would increase the level of 
satisfaction. 
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Arrival time 
 
More than 30% of the respondents said they arrive at the markets between 7 ς 8am. The markets 
should be promoted to open at this time to increase the level of awareness.  
 
 

 
 
Activities and events 
 
The majority of the respondents are interested in cooking demonstrations, a farmers market recipe 
book and a seasonal guide to the stall holders. These initiatives would encourage visitors to spend 
more and also increase their length of stay at the markets. 
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Website usage 
 
More than 70% of the respondents have used the Capital Region Farmers Markets website, this 
provides an opportunity for increased marketing via the website, for examples sales promotions 
 

 
 
 
[qualitative questions]  
 
How do you think the market has changed over time and why do you think it has grown?  

 
Most of the respondents have noticed changes in the markets, the new set up, new parking, more 
stalls and growth in visitor attendance etc.  The majority of the respondents feel that this is because 
of good word of mouth due to the quality of the produce and the increased value of buying locally 
and organically.  
 
What would you like to see at the m arkets that arenôt already there: 

 
The majority of the respondents really enjoy the social aspects of the markets and use the markets 
as a place to catch up after shopping. They have suggested perhaps a designated coffee/cafe area 
outside of the busy thoroughfare of the market stalls, perhaps providing breakfast so that people 
can make a real outing of the markets experience.  
 
They have also emphasised the need for a markets guide. This should include a layout of the 
markets, where the shops are located, who is there every week and a guide to seasonal produce. It 
may also include a recipe of the week that utilises the Farmers Markets produce.  
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Media consumption 
 
The majority of the respondents preferred media is ABC TV. This is followed by ABC radio and the 
Canberra Times. This may provide an opportunity undertake partnership marketing with the ABC 
particularly ABC local radio, perhaps a outside broadcast of the Saturday Breakfast show live from 
the markets and some targeted advertising in the Canberra Times. 
 

 
 
 
 



Capital Region Farmers Markets ς Customer research August 2009   Page 10 of 
10 

 

 

NOTE ON THIS PUBLICATION:  The information contained in this publication remains the property of 
the Rotary Club of Hall and may not be reproduced in any format without express permission.  The 
content contained in this report should be used for informational purposes only and the author does 
not warrant the use of this information for any use either commercially or on any other basis.  
 
 

 


