Capital Regiorrarmers Market- customer survey

The Capital Region Farmers Market at EPIC is a genuine farmers market with over 100 stalls
offering a diverse range of fresh food and agricultural produce straight from the producer to
the customer. It is held every Saturday morning at Exhibition Park in Canberra, Watson from
8amto 11 am.

All funds generated from the Market are fed back into regional communities and other
Projects chosen by the Rotary Club of Hall which founded the Market in 2004.

Customer survey

A customer survey was undertaken in August 2009 to gain insights into the customer profile
of patrons to the farmers market. The survey was a self completed online survey and
approximately 550 responses were received to the survey.

From these results additional activities will be planned to build the visitor experience and

ensure the ongoing success and sustainability of the markets for the Canberra and Region
community.

Farmers market website www.farmersmarket.org.au

For more information on this Survey and the Capital Region Farmers Markets contact:

Todd Wright - Threesides

m 0419417024/ e todd.wright@threesides.com.au / w www.threesides.com.au

threesides

marketing | online | training
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Survey results

Weekly visitation

The weekly visitation to the markets ranges from 5500 each week in winter up to 7500 in spring and
early summer. This has been determined through Gate count surveys take at timed intervals and is

averaged to provide the final count.

Age group

Of the respondents, there was a extremely even response rate for those aged 26-35, 36-45 and 46-
55 with a maximum of less than 4% difference. This shows that all age groups are proportionality
represented and there fresh produce and the markets experience appeals across different age

groups.

2. Your age group:
RESpOI‘ISE Response
Percent Count
18-25 [ 7.3% 40
2635 [ ] 26.2% 144
3645 [ 1] 22 5% 124
4655 [ ] 222% 122
5664 [ | 16.4% a0
6475 [] 4.9% 27
75+ | 0.5% 3
answered question 550
skipped question 4
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Visitation frequency

Almost half, (48.1%) of the respondents visit the Capital Region Farmers Markets weekly. This
provides an opportunity to create events and tell these people what is happening each week or each
fortnight. This may also increase LJS 2 Litedhi€déy of visit.

3. How often to you visit the markets:

Response Response

Percent Count
Weekly | 48.1% 259
Fortnightty [ | 23.4% 126
Onceamonth [ | 15.6% 84
Once every two to three months [ ] 12.8% 69
answered question 538
skipped question 16

The majority of the respondents have been visiting the markets between 1 and 3 years. This
provides an opportunity to create events and fortnightly updates to ensure they continue to come
back.

4. How long would you estimate that have you been visiting the markets for:

Response Response

Percent Count
Lessthan 1year [ | 15.9% 86
12years [ | 27.2% 147
23years [0 25.2% 136
3dyears [ ] 16.1% 87
5 years (since the markets began) [ | 15.6% 84
answered question 540
skipped question 14
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Visitor motivation

More than 70% of the respondents rate the quality and shelf life of the products as the most
important reason as to why they visit the markets. This is followed by the opportunity to buy directly
from the grower. Comments show that the majority also like the seasonality of the produce. A guide
to the markets will provide an insight into exactly who they are buying from and also when is best to
buy their produce.

Respondents also mentioned that they really enjoy the social aspect of the markets and it is an
opportunity to have a coffee with friends.

5. Rate the importance of the following aspects of why you visit the markets:
Most Moderately Least Rating Response
Important important Important Average Count
Quality and shelf life of the 9 21.5%
& 70.9% ° 59%(32) 15%(8) 0.2% (1) 461 540
products (383) (116)
Price of produce 25.1% 34.0% 26.9% 7-2% 2.8% (15) 379 539
P (157 (83)  (145) @ '
0/ CIJ,.’ o o/
Location 29.0% 25.0% 30.1% 9.2% 6.6% (35) 3.61 531
(154) (133) (160) (49)
Buying produce direct from the
) ) 81.0% 26.0% 3.7%
grower { Opportunity to talk with ) 7.6% (41) 1.7% (9) 4.41 538
) (328) (140) (20)
and discuss products
Supporting small business owners
58.7% 28.6% 2.4%
and through them the local ) 8.6% (48) 1.7% (9) 4.40 538
. (318) (154) (13)
community
) 43.0% 37.4% 24%
Range of products available 16.4% (88) 0.7% (4) 419 535
(230) (200) (13)
Availability of Organic/Biodynamic % 25.5% 25.8% 15.0%
: = v 21.2% o ° ° 6.5%(35) 352 534
food (145) (136) (138) (80)
30.3% .89 22 6% 8.2%
The atmosphere of the markets ” 34.8% ’ T 41% (22) 3.79 535
(162) (186) (121) (44)
Knowing where the produce comes 52.0% 28.8% 3.9%
13.5% (72) 1.9% (10) 425 535
from (278) (154) 21)
Other important aspects (please specify) 7
answered guestion 541
skipped question 13
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Rotary Club of Hathwareness

Only 26.2% of the respondents were not aware that the Capital Region Farmers Market is a not-for-
profit enterprise managed by the Rotary Club of Hall. Have a weekly newsletter put out by the
Rotary Club of Hall and show examples of community projects that the Farmers Markets have
contributed to.

6. Were you aware that the markets are a not-for profit enterprise managed by the Rotary Club of Hall with all
profits being reinvested into community projects:
Response Response
Percent Count
Yes | 73.8% 295
No [ ] 26.2% 140
answered question 535
skipped question 19

Spending habits

People go to the markets to spend money with more than 85% of the respondents spend more than
$36 each time they visit. A live cooking demonstration will show people how to cook something they
may not have previously thought of thus encouraging them to buy the necessary produce for that
recipe.

7. How much money do you estimate you spend at the markets each time you visit:

RESPDI‘ISE RESPOHSE

Percent Count
Less than 520 [ 1.7% g
$20335 [ ] 13.4% 72
sae$50 [ ] 22.2% 119
$51-%65 [ | 17.9% 96
$66-380 [ ] 14.0% 75
$815100 [ | 16.0% 86
st00+ L] 14.9% 80
answered question 537
skipped question 17

Capital Region Farmers Markets ¢ Customer research August 2009 Page 5 of 10



Time spent

Visitors to the Capital Region Farmers Markets seem to make a real outing of the experience with
more than 90% staying more than 30 minutes each visit. Events and demonstrations would
encourage them to stay and watch, perhaps get a coffee and stay longer.

8. How much time do you estimate you spend at the markets each time you visit:

Response Response

Percent Count
Less than 15 mins 0.0% 0
1530 mins [ 9.5% 51
3045mins [ ] 28.8% 155
40mins -1 hr | 41.6% 224
morethan 1hr [ | 20.1% 108
answered question 538
skipped question 16

Visitor satisfaction

The majority of the respondents are satisfied with the range of stall holders/growers and the quality
of produce on offer, however less than 17% are highly satisfied with the information on the markets.
Better use of the website, emails and more onsite information /signage would increase the level of
satisfaction.

9. Rate your satisfaction with the following aspects of the markets:
Highly moderately Highly Rating
satisfied satisfied unsatisfied Average
'O 0 o, o
Range of stall holders / growers 227 N9% s 0e (70) 1.7% 0.2% (1) 0.2% 4.96
(227) (222) @ (1
) 80.4% 32.1% D.8% 0.2%
Quality of produce on offer ) 6.4% (34) 0.2% (1) 4.52
(322) (171) ) (1)
Parking and traffic arrangements 18.5% 30.1% 26.8% (143 8.1% 9.29% (49 7.3% o
[as per new setup March 2009] (99) (161) 8% (143) (43) 2% (49) (39) '
) ) 34.1% 26.8% 11.3% 0.4%
Opening times of the markets _ 21.6% (115) 5.8% (31) 373
(182) (143) (60) (2)
Information on the markets via the
website / emails / onsite B 29.9% (159 104% 1.9% (10) 19.8% 353
info;mation (%0) (133) e (53) o (84) |
answered question
skipped guestion
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Arrival time

More than 30% of the respondents said they arrive at the markets between 7 ¢ 8am. The markets
should be promoted to open at this time to increase the level of awareness.

before 7am

Tam-8am

B8am-9am

9am-10am

10am-11am

after 11am

=

10. What time do you normally arrive at the markets?

Response
Percent

8.1%

30.5%

31.1%

19.3%

9.6%

1.5%

answered question

skipped question

Response
Count

43

163

166

103

21

534

20

Activities and events

The majority of the respondents are interested in cooking demonstrations, a farmers market recipe
book and a seasonal guide to the stall holders. These initiatives would encourage visitors to spend
more and also increase their length of stay at the markets.

11. How interested would you be in the following initiatives and events?
Not at all Not really somewhat Very Rating Response
interested interested interested interested  Average Count
Cooking demonstrations from local
) 9.6% (51) 21.7% (115)  40.7% (216)  28.1% (149) 287 531
chefs using markets produce
Tours of the markets with
37.3% (199)  41.8% (223) 17.8% (95) 3.0% (16) 1.86 533
volunteers
Recipe book using all local produce  10.7% (57)  20.9% (111)  40.4% (215) 28.0% (149) 2.86 532
Seasonal guide to all the stall G 23T o . e .
holders at the markets % (21) 0% (32) % (181) A '
answered question 533
skipped question 21
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Website usage

More than 70% of the respondents have used the Capital Region Farmers Markets website, this
provides an opportunity for increased marketing via the website, for examples sales promotions

12. Have you ever used the Capital region farmers markets website:
Response Response
Percent Count
Yes | 70.4% 376
Ne [0 ] 29.6% 158
answered question 534
skipped question 20

[qualitative questions]

How do you think the market has changed over time and why do you think it has grown?

Most of the respondents have noticed changes in the markets, the new set up, new parking, more
stalls and growth in visitor attendance etc. The majority of the respondents feel that this is because
of good word of mouth due to the quality of the produce and the increased value of buying locally
and organically.

What would you like to see at the m arkets that arendét already there:

The majority of the respondents really enjoy the social aspects of the markets and use the markets
as a place to catch up after shopping. They have suggested perhaps a designated coffee/cafe area
outside of the busy thoroughfare of the market stalls, perhaps providing breakfast so that people
can make a real outing of the markets experience.

They have also emphasised the need for a markets guide. This should include a layout of the
markets, where the shops are located, who is there every week and a guide to seasonal produce. It
may also include a recipe of the week that utilises the Farmers Markets produce.

LNDSN@
E,D\N““s
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Media consumption

The majority of the respondents preferred media is ABC TV. This is followed by ABC radio and the
Canberra Times. This may provide an opportunity undertake partnership marketing with the ABC
particularly ABC local radio, perhaps a outside broadcast of the Saturday Breakfast show live from

the markets and some targeted advertising in the Canberra Times.

13. Which of the following local media do you regularly read, watch and listen to?
Response Response
Percent Count
The Riot ACT website (online) [ ] 25 3% 134
Prime/Channel 7 (TV) [ | 33.1% 175
Win / Channel 9 (TV) | | 38.6% 204
Southern Cross 10 / Channel 10
e B 31.9% 169
ABC (TV) | 81.5% 431
SBS (TV) | ] 46.1% 244
Canberra Times (print) | | 56.1% 297
Canberra Times (online) [ ] 17.2% 91
City News(print) [ ] 18.0% 95
The Chronicle(print) [ ] 33.1% 175
ABC Radio(Radio) | ] 59.4% 314
Mix 106.3(Radio) [ | 15.3% 81
Artsound FM(Radio) [ 9.3% 49
FM 104.7(Radio) [ | 17.8% 94
1053 2CA (Radio) [] 5.5% 29
1206 2CC (Radio) [] 3.4% 18
Other (please specify) 45
answered question 529
skipped question 25
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NOTEON THIS BBLICATIONThe information contained in this publication remains the property of
the Rotary Club of Hall and may not be reproduced in any format without express permission. The
content contained in this report should be used for informational purposes only and the author does
not warrant the use of this information for any use either commercially or on any other basis.
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